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rich journey, IIM Ranchi has shown unmatched commitment

|ding its students to become able leaders of the future. Ever

since the commencement of our flagship management programmes, we
have risen to gain respect from Indian corporates, with major
accreditations validating our efforts. Through the immense persistence of
our management, faculty, staff, and alumni-base and the support and
trust of our recruiters, IIM Ranchi has become one of the most sought-after
management institutes of the country.

Our highly motivated students subject themselves to immense rigour, that

gets reflected in their all-round growth and enhanced performance. Their

7
D I R E CTO R s success is also a testament to the tremendous hard work put in by the

/‘ faculty. With their advanced pedagogy, our highly proficient and dedicated
‘\\_ v M E s SAG E faculty ensure that students are industry-ready, equipped well to deal with

the brisk pace of the corporate world.

| want to thank all our stakeholders for making this success a reality. A
special note of thanks to all our regular and new recruiters for keeping
faith in IIM Ranchi, and investing in our talent pool. Our mission to support
excellence in management education is built upon the foundations
created by each subsequent batch, with the Batch of 2021-23 having
proved its mettle in this year's final placements. | wish all these students

the very best in their future endeavours.

PROF. DEEPAK SHRIVASTAVA
DIRECTOR, [IM RANCHI



'CHAIRPERSON’S
MESSAGE

asure and pride, | announce the completion of the final
son for the Batch of 2021-23. All students of this batch
remendous persistence and proved their mettle to some
of the most noteworthy recruiters.

[IM Ranchi always provides its students with the best of opportunities,
enabling them to adapt to the fast-moving corporate landscape. Our
dedicated faculty ensures that students derive the utmost value from
our carefully crafted pedagogy. The exposure, industry insights, and
practical knowledge students get while pursuing their education here
are vital in transforming them into focused leaders of the future.

Our dedication has repeatedly been rewarded by prominent recruiters
who have consistently provided our students with lucrative and fulfilling
opportunities. This year was no different - with the recruiters' trust
serving as a testament to our students' pursuit of excellence. This
commendable milestone could not have been possible without the
relentless efforts of the Corporate Relations and Placement Committee.
| thank them for the opportunities they provided, meeting the high
expectations set by the Batch.

At the end of this placement season, | can say with confidence that [IM
Ranchi has raised the bar of excellence and set even higher standards
for the future. We aim to continue the growth trajectory created by our

students, faculty, alumni, and administration.

DR. PIYALI GHOSH

ASSOCIATE PROFESSOR (OB/HR)
CHAIRPERSON, CORPORATE RELATIONS & PLACEMENT COMMITTEE



BATCH
PROFILE

The batch of 2021-23 is well-balanced in terms of gender,
educational background and work experience. The students
hail from a diverse array of academic fields, including
Engineering, Science, Commerce and Economics, with
previous experience in IT, ITES, Finance, and Consulting in
organisations like GAIL (India) Ltd., NITI Aayog, Ernst &
Young, Deloitte, Capgemini, KPMG, Deutsche Bank,
JPMorgan Chase & Co., Larsen and Toubro, Amazon, &
Hindustan Unilever Ltd.The batch also has a healthy gender

balance with 38% of students being female.
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PLACEMENT
HIGHLIGHTS
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MBA

Batich of 2021-23

The MBA Batch of 2021-23 outperformed all expectations and bagged lucrative

roles across multiple sectors and domains. This year witnessed a 7.2% increase in

the average CTC offered and a 62.3% increase in number of companies visiting

the campus, proving the students’ potential yet again.
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NORMALIZED
STATISTICS

We wish to inform that we have undertaken a
recalculation of the statistics, subsequent to the
normalization of the batch size to 250, while retaining
the original category mix. The purpose of this exercise is
to enable an analysis of the data under a hypothetical
scenario, where the batch strength conforms to a
standard of 250 students, from across all categories. It
is noteworthy that similar batch strength is maintained

by many peer institutions.

We are of the opinion that these normalized figures
would facilitate comprehension for the concerned
stakeholders and render the comparison of various data
points vis-a-vis those of peer institutions more
meaningful. It is pertinent to mention that our first-year

(2022-24) batch size also corresponds approximately to
250 students.
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PLACEMENT
HIGHLIGHTS
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MBA-HR

Baich of 2021 -23

[IM Ranchi’s well-distinguished MBA-HR program lives up to its reputation as one
of the most pre-eminent courses in the field of Human Resource Management. This
year, the HR batch of 2021-23 secured some exceptional opportunities, notching a
4.2% increase in average CTC offered, epitomizing the programme’s worth in the

corporate world.
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PLACEMENT
HIGHLIGHTS
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*per annum figures in INR

MBA-BA

Baich of 2021 -23

I[IM Ranchi launched its MBA in Business Analytics Program in 2021 in response to
the industry's shifting landscape and the growing importance of business analytics.
This year, American Express, Sony Pictures Networks, ZS Associates, EXL, DCM
Shriram, and Cognizant hired students of the first MBA-BA batch. 35 students
received offers from 25 top companies, has embarked upon the journey of a
strong relationship with the industry, which has faith in the pedagogy and vision
of the course. Thanks to its committed faculty, IIM Ranchi is establishing a

reputation in business analytics.
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MBA Placements

Across Domains

The largest ever MBA batch of 399 students attracted offers from 124 companies. Sales & Marketing emerged
as the most preferred functional areq, followed by profiles in Strategy & Consulting, Operations, IT Analytics
and Finance. Some noted companies that visited the campus include Tata Steel, Maruti Suzuki Ltd, Wells Fargo,
JPMorgan Chase & Co., American Express, State Street, Yes Bank, Amazon, Tolaram Group, Nomura, McKinsey
and Accenture Technology Consulting.
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HIGHLIGHTS

HIGHEST
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