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Indian Institute of Management, Ranchi has emerged as one of the fastest-growing B- 

schools in India and is committed to supporting excellence in management education 

and research that positively impacts people, organisations, and society. At IIM Ranchi, 

we focus not only on developing our student fraternity but also on giving back to the 

community. 

Our core values of humility, honesty and hard work have led our students to bring about 

tides of positive change in society by either starting their businesses and ensuring 

employment for masses or leading societal change by taking up managerial and leadership 

roles in various business enterprise and nation-building programs. 

Throughout the academic year 2020-2021, IIM Ranchi took various initiatives to teach 

the values of sustainability among the students. Each of these activities is aligned to the 

Six PRME Principles to shape the managers into future leaders campaigning “Corporate 

Sustainability”.  

IIM Ranchi has successfully met the challenges posed by the Covid-19 pandemic and has 

come up with innovative ways to engage with students and the community we serve. 

For example, organising a virtual walkathon to raise awareness for the transgender 

community impacted by COVID-19, ‘Dil Se Diwali’ was held to support local business 

during the pandemic. The ‘Unsubscribe the Carbon’ was an initiative to delete junk 

emails to reduce the carbon footprint. 

IIM Ranchi is working relentlessly towards achieving the vision of PRME, which is to 

“realise the Sustainable Development Goals through responsible management 

education”. 

Best Wishes, 

Prof. Shailendra Singh 

DIRECTOR’S 

MESSAGE 
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The Principles for Responsible Management Education (PRME) is a United Nations-
supported initiative formed in 2007 as a platform to raise the profile of sustainability in 
B-schools worldwide and equip today’s business students with the understanding and 
ability to deliver change tomorrow. 

 

• It is the most extensive organised relationship between UN and B-Schools. 

• IIM Ranchi became a signatory of the PRME initiative in 2017 (IIM Ranchi is the 
first IIM to do so) 

 
 

 
Purpose 

 
Values 

 
Method 

 
Research 

 
Partnership 

 
Dialogue 

 
Working through the Six Principles above, PRME engages business and management 
schools to ensure they provide future leaders with the skills needed to balance economic 
and sustainability goals. It also helps draw attention to the Sustainable Development 
Goals (SDGs) and align academic institutions with the work of the UN Global Compact. 
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Principle 1: Purpose 
 

 

 
 

We will develop the capabilities of students to be 

future generators of sustainable value for business 

and society at large and to work for an inclusive and 

sustainable global economy. 

 
Mission 

 
To educate and support leaders who can contribute 
as professional managers, entrepreneurs, and 
stewards of existing and emerging enterprises in the 
private, public, and social sectors. 

 
To carry out research, publication, 

consultancy, and advisory work to advance 

new knowledge and innovation and to 

provide thought leadership in management 

theory and practice. 
 

The ninth Indian Institute of Management was 

established at Ranchi in 2010. We started when 

management education worldwide was 

criticised for an overemphasis on competition, 

aggression and achievement of results by any 

means. The biggest challenge was to revive the 

aura and exclusivity of the classroom - 

teaching in an era ruled by the advent of 

technology in education. There was an evident 

void in terms of fulfilling the requirements of 

firms that employ management students. 

 
We understood the need to incorporate the 

correct values in the young minds and impart 

education relevant for an information age that 

encourages networking and collaborative 

advantage. Also, we decided to build 

contextual knowledge into the programs. 

 
We aim at creating efficient managers and 

business leaders. We strive to ensure that our 

students develop the right skills to sustain and 

grow in any organisation. An equal weightage 

is also given on developing the correct values 

and attitude in students to help them sail 

through times of trial and turbulence. 

ALIGNMENT WITH 

SIX PRINCIPLES 
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We pay keen attention to cultivating a winning 

spirit, which is why they are encouraged to 

participate in standard competitions on all 

platforms. At the same time, we also make 

efforts in preparing the students for the future 

by teaching courses on emerging trends and 

areas like neural networks, analytics and energy 

management. 

 
Our philosophy is reflected in our Institute’s 

logo. 

 
The bird in the logo is a crow. The crow was 

chosen because it has several positive traits that 

the Institute stands for. Crow is the epitome of 

community living and sharing and caring for 

each other, which are the ethos of IIM Ranchi. It 

is an aerial scavenger that cleans up the earth 

by eating carcasses. Crows in many cultures are 

the keepers of knowledge as nothing escapes 

their keen eye-sight. Crows are very adaptable 

and can live in different climatic conditions. The 

bird has been created to look like a forward 

arrow, taking everybody (The three green 

strokes symbolise the community)  together for 

the flight. The Sanskrit verses 

represent the Institute’s vision, i.e., working to 

bring a change towards success, not only for 

oneself but also for the community. 

 
Programs Offered 

 
Professional MBA 

 
MBA (Human Resources) 

MBA – Business Analytics 

PhD. 

Executive PhD. 
 

Post-Doctoral Fellowship in Management 

Emeritus Fellowship in Management 

Executive MBA 

Certificate Program in General Management 
for Executives (CPGM) 

 

Management Development Program (MDP) 
 

Certificate Program in Business Analytics & 
Business Intelligence (CPBABI) 

 
Executive Program in Business Analytics & 
Business Intelligence (EPBABI) 

 

Faculty Development Program (FDP) 

Integrated Program in Management (IPM) 
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Principle 2: Values 
 

 

We will incorporate into our academic 

activities, curricula, and organisational 

practices the values of global social 

responsibility as portrayed in international 

initiatives such as the United Nations Global 

Compact. 

 
Core Values 

 
Hard Work: The goal of sustainability is not one 

that can be achieved overnight. Hard work 

teaches the students to be perseverant, 

determined and persistent. 

 
Humility: We believe that humility is a sign of 

strength, authentic confidence, and courage. 

Humility makes our students strive for 

excellence not only for themselves but for the 

upliftment of society. 

 
Honesty: Ethics and integrity are winning 

characteristics of high-performing 

organisations over the long term. We want our 

business school and our graduates to be guided 

by the highest principles of honesty, fairness, 

transparency, and moral courage. 

Courses that align with our values 

 
Business Ethics 

 
Competitive & Cooperative Strategy 

 
Design Thinking & Techno - Entrepreneurship 

 
International Business Management 

 
Corporate Entrepreneurship & New Venture 

Planning 

 
Neuroscience for Managerial and Personal 
Effectiveness 

 

Decision Analytics with Business Applications 

 
Decision Making Tools and Techniques for 
Managers 

 
Corporate Governance and Strategic CSR 

Conflict Resolution and Dispute Avoidance 

Legal and Regulatory Aspect of Business 
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Principle 3: Method 
 

 

We will create educational frameworks, 

materials, processes and environments that 

enable effective learning experiences for 

responsible leadership. 

 
Induction Program for Batch 

2020-22 

IIM Ranchi organised a week-long induction 

program from 24 – 31 July 2020 for 2020-22. 

Faculty members have designed the program to 

simulate real-world experiences as challenges 

that the students need to undergo. The 

program's main objective was to sensitise the 

young budding managers with the practical 

experiences of the corporate world and its 

expectations from them in the challenging and 

changing global scenario. UNGC-PRME Steering 

Committee and other clubs organised 

challenges related to their specific domains like 

marketing, finance, strategy, sustainability, 

operations etc. 

Student Exchange Programs 

 
Every year some of our students go for a 

semester to some of the leading B-Schools 

around the world to prepare themselves in a 

globally connected world. The program is 

applicable for both MBA and MBA-HR students. 

This list of school that we have partnered with: 

 
Alba Graduate Business School, Greece 

ALBA is listed as 52nd in the Europe-Top MBA 

Global 200 Business Schools Report for 

2014/2015. ALBA is a not-for-profit educational 

association of 85 large Greek corporations. It 

has exchange programs with many other 

international colleges. ALBA operates under the 

leading employers’ union in Greece and the 

leading executives’ association in Greece, and 

the Athens Chamber of Commerce and 

Industry. 
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Asian Institute of Technology, Thailand 

The Asian Institute of Technology (AIT) is a 

leading international institute of higher learning 

in Thai-land promoting technological change 

and sustainable development in the Asia-Pacific 

region through higher education, research and 

outreach. Established in Bangkok in 1959, AIT as 

a university has become a leading regional 

postgraduate institution and actively works 

with public and private sector partners. 

 
Audencia Nantes School of Management, 

France 

Audencia Nantes School of Management is a 

non-profit making institution and a business 

school in France, accredited by the Association 

of MBAs, European Quality Improvement 

System, and the Association to Advance 

Collegiate Schools of Business. The school 

enrols 3000 students from almost 50 countries. 

Audencia is consistently ranked among the top 

six business schools of France. 

 
Chittagong Independent University, 

Bangladesh 

Chittagong Independent University (CIU), 

established in 2013, is a degree-awarding higher 

seat of learning, approved by the Govt. of 

Bangladesh and the University Grants 

Commission of Bangladesh. It is a leading 

private university in Bangladesh that offers 

graduate programs in Masters of Business 

Administration and Master of Laws. 

EMYLON Business School, France 

EMLYON Business School with its 140-year 

heritage is one of the longest established 

business schools in Europe. A spirit of 

entrepreneurship and innovation marks the 

history of the school. EMLYON is one of the few 

business schools to hold triple accreditation 

from EQUIS, AACSB and AMBA. The Times 

Higher Education ranked it 2nd Business School 

in France and ranked 64th globally by Global 

Employability University Ranking 2015. 

 
National Chengchi University, Taiwan 

The College of Commerce at National Chengchi 

University (NCCU) was established in 1958. The 

College of Commerce is regarded nationally as 

one of the best business schools in Taiwan. 

There are currently about 100 exchange 

students from over 60 top business schools of 

the world and almost 200 international 

students from over 30 different countries. 

 
Purdue University, USA 
Purdue University routinely ranks highly in 

accredit-ed national and world university 

rankings such as the US News & World Report 

Best Colleges and the QS World University 

Rankings. It was founded in 1869 and currently 

has over 8700 students from 125 countries. 
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The American Business School of Paris, France 

Since its foundation in 1985, The American 

Business School of Paris offers its students 

immersion into an international environment 

with the best American pedagogy combined 

with the best of French and European practices. 

 
Ural Federal University, Russia 

Since its foundation in 1920, the university has 

produced many graduates who have reached 

soaring heights. It has been placed at 11th 

position among Russian universities as per the 

Webometrics Ranking of World Universities 

2019. It is among 43rd of the best universities 

of emerging Europe and Central Asia as per the 

QS Quacquarelli Symonds 2019. 

 
Woosong University, South Korea 

Since its foundation in 1954, the university is 

governed by the ideology of independence, 

righteousness and goodness. Its MBA 

curriculum is accredited by Association to 

Advance Collegiate School of Business (AACSB), 

fostering it to become the youngest business 

school in AACSB’s history to receive the 

accreditation in just 7 years of its 

establishment. 
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Principle 4: Research 

We will engage in conceptual and empirical re-

search that advances our understanding about 

the role, dynamics, and impact of corporations 

in the creation of sustainable social, environ- 

mental and economic value. 

Research & Publications by the IIM 

Ranchi fraternity 

 
Journal Articles 

 
Gopal, N.,Mateti, R. S., Nguyen, D., & 

Vasudevan, G. (2021). Taxes, mispricing, or the 

agency cost of managerial discretion? evidence 

from corporation to REIT conversions. Review 

of Pacific Basin Financial Markets and Policies, 

24(1), 2150007-1-35. 

 
Vijay, T. S., Prashar, S., & Parsad, C. (2021). 

Typology of online reviewers based on their 

motives for writing online reviews. Journal of 

Electronic Commerce in Organizations,19(2), 

74-88. 

 
Hazarika, A., & Bhardwaj, K. (2021). Investor- 

state arbitration is dead: long live investor- 

state arbitration in India. Indian Journal of 

Arbitration Law, 9(2), 91-115 

 
Ray, P. (2021). Agricultural supply chain risk 

management under price and demand 

uncertainty. International Journal of System 

Dynamics Applications, 10(2), 16-32. 

 
Ray, A., Bala, P. K., Chakraborty, S., & 

Dasgupta, S. A. (2021). Exploring the impact of 

different factors on brand equity and intention 

to take up online courses from e-Learning 

platforms, Journal of Retailing and Consumer 

Services, 59 (March), 102351. 

 
Murali, S., Thiyagarajan, S., & Gopal, N. (2021). 

Oil prices and stock market interplay in Dubai. 

International Journal of Management Practice, 

14(1), 107-127. 

 
Gupta, P., Prashar, S., & & Vijay, T. S., & 

Parsad, C. (2021). Examining the influence of 

antecedents of continuous intention to use an 

informational app: the role of perceived 

usefulness and perceived ease of use. 

International Journal of Business Information 

Systems, 36(2), 270-287. 

 
Majumdar, A., & & Adhikari, A. (2021). An 

integrated TOPSIS-MOORA-based performance 

evaluation methodology for the key service 

providers in sharing economy: case of Airbnb 

superhosts. Benchmarking: An International 

Journal. 28(2), 600-620. 

 
Ray, A.,& Bala, P. K., & Jain, R. (2021). Utilising 

emotion scores for improving classifier 

performance for predicting customer's intended 

ratings from social media posts. Benchmarking: 

An International Journal. 28(2), 438-464. 
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Sankaran, R., & Chakraborty, S. (2021). Why 

customers make mobile payments? Applying a 

means-end chain approach. Marketing 

Intelligence & Planning. 39(1), 109-124. 

 
Vachhrajani, M., Singh, S. & Rai, H. (2020). The 

mediating role of justice perceptions in the 

linkage between ethical leadership and 

employee outcomes: a study of Indian 

professionals. International Journal of Indian 

Culture and Business Management, 20(4), 488- 

509. 

 
Tripathi, P., & Singh, S. (2020). Work-life 

benefits and employee well-being: Role of 

perceived organisational support and Self - 

efficacy. Indian Journal of Industrial Relations, 

56 (2), 304-319. 

 
Ray, A., & Bala, P. K. (2021). Innovative 

distribution and delivery of food. In: Galanakis, 

C.M (ed.) Food Technology Disruptions (pp. 

213-246). Academic Press, London. 

Tambe, S., Patnaik, S., Upadhyay, A. P., 
 

 
Edgaonkar, A., Singhal, R., Bisaria, J., 

Srivastava, P., Dahake, K., Hiralal, M. H., Tofa, 

D., Telharkar, S., Edlabadkar, V., Dethe, V., & 

Shekhar, K. (2021). Assessing the sustainability 

of bamboo management in central Indian 

forests. Forests, Trees and Livelihoods, 30(1), 

28-46. 

Ray, A., & Bala, P. K.(2021). User generated 

content for exploring factors affecting intention 

to use travel and food delivery services. 

International Journal of Hospitality 

Management, 92(January), 102730. 

 
Shukla, A.,Sivasankaran, N., Singh, P., 

Kanagaraj, A., & Chakraborty, S.(2021).Do 

Women Directors Impact the Risk and Return 

of Indian Banks? IIMKozhikode Society & 

Management Review, 10(1), 44-65. 

 
Gupta, P., Prashar, S., Parsad, C., & Vijay,T. S. 

(2021). Role of Shopping App Attributes in 

Creating Urges for ImpulseBuying: An Empirical 

Investigation Using SEM and Neural 

NetworkTechnique. Journal of Electronic 

Commerce in Organisations (JECO), 19(1),43- 

64. 

 

Anand, A., Vaidya, S. D., & Sharahiley, S. M. 

(2020). Role of integration in scaling of an e- 

Government project. Transforming 

Government: People, Process and Policy, 14(1), 

65-80. 

Ray, A., Bala, P. K., Dasgupta, S. A., 

Sivasankaran, N. (2020). Factors influencing 

adoption of e-services in rural India: 

perspectives of consumers and service 

providers. Journal of Indian Business Research, 

12(2), 215-230. 
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Sharma, S., & Anand, A. (2020). Geographical 

diversification and bank performance: evidence 

from Indian banks. International Journal of 

Productivity and Performance Management, 

69(3), 583-596. 

Adhikari, A., & Bisi, A. (2020). Collaboration, 

bargaining, and fairness concern for a green 

apparel supply chain: An emerging economy 

perspective. Transportation Research Part E: 

Logistics   and      Transportation Review, 

135(March), 101863. 

Pranjal, P., & Sarkar, S. (2020). Corporate 

branding in an emerging business market: A 

phenomenological perspective. International 

Journal   of   Business    and    Emerging Markets, 

12(1), 46-65. 

Marathe, G. M., Dutta, T., & Kundu, S. (2020). 

Is management education preparing future 

leaders for sustainable business? Opening 

minds but not hearts. International Journal of 

Sustainability in Higher Education, 21(2), 372- 

392. 
 

Ray, A., Bala, P. K., & Ray, A. (2020). An NLP- 

Based approach to explore factors affecting 

intention to use various e-services. TEST 

Engineering & Management, 82(Jan/Feb), 

12129 – 12136. 

Adhikari, A., Bisi, A., & Avittathur, B. (2020). 

Coordination mechanism, risk sharing, and risk 

aversion in a five-level textile supply chain 

under demand and supply 

uncertainty. European Journal of Operational 

Research, 282(1), 93-107. 
 

Ray, A., Bala, P. K., Dasgupta, S. A., & 

Srivastava, A. (2020). Understanding the 

factors influencing career choices in India: from 

the students’ perspectives. International 

Journal of Indian Culture and Business 

Management, 20(2), 175-193. 

 
 

Singh, N. (2020). Fiscal federalism: data 

analytics perspective. World Economics, 21(1), 

153-164. 

Singh, N. (2020), “A Data Analytics Approach to 

Player Assessment” International Journal of 

Management, Vol 11, No. 1, 2020, pp. 120 – 

138. 

Behera, R. K., Gunasekaran, A., Gupta, S., 

Kamboj, S., & Bala, P. K. (2020). Personalised 

digital marketing recommender engine. Journal 

of Retailing and Consumer Services, 53(March), 

1-24. 

Dutta, S. K., Snahvrat, S. (2020). A 

componovation perspective of innovation in 

emerging markets: Evidence from Indian 

organisations. Thunderbird International 

Business Review. 62 (1), 65-75. 

Adhikari, A., Majumdar, A., Gupta, G., & Bisi, 
A. (2020). An innovative super-efficiency data 

envelopment analysis, semi-variance, and 

Shannon-entropy-based methodology for 

player selection: evidence from cricket. Annals 

of Operations Research, 284 (1), 1-32. 
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Srivastava, A., Bala, P. K., & Kumbar, B. (2020). 

New perspectives on gray sheep behavior in E- 

commerce recommendations. Journal of 

Retailing and Consumer Services, 53(March), 1- 

11. 

Bailey, A. A., Pentina, I., Mishra, A. S., & 

Mimoun, M. S. L. (2020). Exploring factors 

influencing US millennial consumers’ use of tap- 

and-go payment technology. The International 

Review of Retail, Distribution and Consumer 

Research, 30 (2), 143-163. 

Nandy, A., Sur, A., & Kundu, S. (2020). 

Persistent fiscal deficits and political economy 

transitions in India: an empirical investigation. 

Economic & Political 

Weekly, 55(8), 34-41. 

Ghosh, P., Goel, G., & Ojha, M. (2020). 

Homeless shelters in urban India: life sans 

dignity. International Journal of Housing 

Markets and Analysis, 13(1), 4-18. 

Venugopal, A., Krishnan, T.N., Upadhyayula, 

R.S., & Kumar, M. (2020). Finding the 

microfoundations of  organisational 

ambidexterity -Demystifying the role of top 

management behavioural integration. Journal 

of Business Research, 106, 1-11. 

Kumar, R., Sachan, A., & Kumar, R. (2020). The 

impact of service delivery system process and 

moderating effect of perceived value in internet 

banking adoption. Australasian Journal of 

Information Systems, 24, 1-22. 

Ray, A., & Bala, P.K. (2020). Social media for 

improved process management in 

organisations during disasters. Knowledge and 

Process Management, 27(1), 63-74. 

Vijay, T. S., Prashar, S., & Gupta, S. (2020). An 

examination of the role of review valence and 

review source in varying consumption contexts 

on purchase decision. Journal of Retailing and 

Consumer Services, 52, 1-10. 

Dixit, V., & Tiwari, M. K. (2020). Project 

portfolio selection and scheduling optimisation 

based on risk measure: a conditional value at 

risk approach. Annals of Operations Research. 

285 (1-2), 9-33. 

Jha, S. & Sahu, S. (2020). Forecasting inflation 

for India with the Phillips Curve: Evidence from 

internet search data. Economics Bulletin 40 (3), 

2372-2379 
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Book/Book Chapter 

 
Ray, A., & Bala, P. K. (2021). Innovative 
distribution and delivery of food. In: Galanakis, 
C.M (ed.) Food Technology Disruptions (pp. 
213-246). Academic Press, London. 

 
Ray A., Bala P.K., Dasgupta 

S.A. (2020). Psychological Analytics Based 

Technology Adoption Model for Effective 

Educational Marketing. In: Rana N. et al. (eds) 

Digital and Social Media Marketing. Advances in 

Theory and Practice of Emerging Markets (pp. 

163-174). Springer, Cham. 

 
Kumar R. (2020). The Five Strategic Building 

Blocks of Mandated Corporate Social 

Responsibility (CSR). In: Mitra N., Schmidpeter 

R. (eds) Mandated Corporate Social 

Responsibility. CSR, Sustainability, Ethics & 

Governance (pp. 25-43). Springer, Cham. 

adoption (pp. 38-47). Pennsylvania, United 

States: IGI Global. 

 
Dutta, S. K. (2019). Strategic Change and 

Transformation: managing renewal in 

organisations. New York: Routledge. 

Conference Presentation/Proceeding 

 
Jha, C., Sachan, A., Adhikari, A., and Kundu, 

S. (2020, March 10-12). Impact of intellectual 

capital on the performance of higher education 

institutions. Proceedings of the International 

Conference on Industrial Engineering and 

Operations Management. Dubai, UAE. 

 
Verma, P., Kushwaha, J., & Dixit, V. (2020, 

March 10-12). Risk and resilience analysis for 

industry 4.0 in achieving the goals of smart 

logistics: An overview. Proceedings of the 

International Conference on Industrial 

Engineering and Operations Management, 

Dubai, UAE. 

 
Kumari, S., Bera, S., & Kumar, R. (2020, 

February 27-28). Operational and financial 

perspective of CCS. ICEIM-2020: International 

Conference on Energy and infrastructure 

Management, pp. 291-305. Pandit Deendayal 

Petroleum University, Gandhinagar, Gujarat. 

 
Ray A., & Bala, P. K. (2020, March, 27). An NLP- 

Based Cryptosystem to Control Spread of Fake 

News Through Social-Media. In: Das H., Pattnaik 

P.,   Rautaray   S.,   Li   KC.   (eds)   Progress   in 

Computing, Analytics and Networking. 

Advances in Intelligent Systems and Computing, 

vol 1119. Springer, Singapore. 
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Tiwari, C., & Bhattacharjee, S. (2020, January 

27-29). Inclusiveness of Indian growth: An 

evidence from 21st century. Paper presented at 

the 2nd Annual Management Conference and 

Workshop, Nagpur: Institute of Management 

Technology Nagpur, India. 

 
Kumar, R. (2020, January 3-5). Health financing 

in India: key success factors business model and 

strategic choices for gaining competitive 

advantage, Presented in conference on 

Customer, Competition and Marketing Strategy 

(NICOM 2020), Institute of 

Management, Nirma University, Ahmedabad, 

India. 

Magazine/Newspaper Article 

 
Roy, D. & Nandy, A. (2021, 23rd March). 

Chalking the road ahead for a bad bank.The 

Hindu Business Line. 

 
Nandy, A. & Tripathy, A. (2021, 12th February). 

Decoding Bare Necessities Index: Move from 

bare to basic. Financial Express. 

 
Nandy, A. & Kundu, S.(2021, 28th January). 

Budget should sustain green shoots of recovery. 

The Hindu Business Line. 

 
Mishra, A. (2020, 26th April). Opinion: 

Marketing in the time of Covid-19. Campaign 

India. 

 
Kundu, S.& Nandy, A. (2020, 24th February). 

Two cheers for new income tax system. The 

Hindu Business Line. 

 
Nandy, A. & Sur, A. (2020, 1st February). 

Budget should cut direct taxes, boost spending. 

The Hindu Business Line. 
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Principle 5: Partnership 

We will interact with managers of business 

corporations to extend our knowledge of their 

challenges in meeting social and 

environmental responsibilities and to explore 

jointly effective approaches to meeting these 

challenges. 

Atal Bihari Vajpayee Centre for 

Leadership, Policy and Governance 

 
On August 2018, IIM Ranchi established Atal 

Bihari Vajpayee Centre for Leadership, Policy 

and Governance (ABVCLPG) as a tribute to the 

Ex-PM and Statesman. ABVCLPG aims to 

conduct multidisciplinary research in the 

domains of leadership, policy and governance. 

It envisions to become a vibrant knowledge 

centre that takes forward the scholarly 

conversations in leadership, policy, and 

governance. It also aspires to establish itself as 

Think-Tank and provide professional 

consultation, advice and support to 

government, public sector undertakings, and 

local administration in implementing their 

schemes and policies. It intends to develop a 

pool of leaders, administrators and managers 

with solid foundations in policy and governance 

strategies. 

 
The centre organised a 5-day Winter School on 

Leadership, Policy and Governance from 19th 

January to 23rd January 2021. The winter school 

is an intensive full-time programme, 

 

 
and consists of at least 30 contact hours. There 

were lectures, presentations and discourses on 

all three themes during the programme. 

Extensive Study Material was provided to all the 

participants on all three themes at the 

commencement of the programme. 

 
The winter school was open to all Indian 

Students pursuing Undergraduate or 

Postgraduate courses in a UGC recognised 

University or College and professionals working 

in the policy and development sector. 

 
The winter school was conducted online due to 

a pandemic outbreak in the country. The classes 

were conducted online through Cisco WebEx. 

 
The faculty of the course included the Director 

and faculty members of IIM Ranchi, senior 

bureaucrats, senior government officials, 

experts and specialists in the domain of 

leadership, policy and governance. 

 
Candidates were benefited by interactive 

lectures, engaging group discussions, leadership 

training, and personality development and 

networking opportunities. Students who 

wanted to present innovative projects were 

provided opportunity by the centre. 
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Unnat Bharat Abhiyaan 
 

Unnat Bharat Abhiyaan (UBA), a program run by 

Govt. of India, provides a platform for higher 

institutions to work with rural India in 

identifying challenges and coming up with 

necessary solutions for the same. 

 
IIM Ranchi, under UBA, has adopted a small and 

beautiful village called Rasabeda, located 

around 45kms from Ranchi. UNGC-PRME, along 

with various stakeholders such as students, 

faculty, villagers, NGOs and government, is 

trying to work on the holistic development of 

this village. The major projects taken up this 

year comprises building “Eco-Tourism,” 

designing infrastructure for solving “Water 

Crisis,” and studying “Waste Management.” 

 
The Rasabeda Tourism Project aims to act as a 

sustainable source of alternative income for the 

villagers whose primary meagre income comes 

from cutting stones. This also gives people an 

opportunity to revive their connection with 

nature experience the tribal way of living. 

 
Shodhayatra is a rural immersion initiative by 

IIM Ranchi in association with GRAM - 

Groundwater & Reforestation Adaptive 

Management Association. 

 
Every year before they step out of the nest to 

soar in the skies, some of the graduating 

students stay for a while longer to be a part of 

Shodhayatra. 

They stay with the rural community, learn from 

them, work with them and try to play a part in 

empowering them with the unwavering support 

of GRAM. 

 
The intention is to find solutions to everyday 

problems and in the process, find a little more 

about oneself. 
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Principle 6: Dialogue 

We will facilitate and support dialogue 

and de-bate among educators, students, 

business, government, consumers, 

media, civil society organisations and 

other interested groups and stake- 

holders on critical issues related to 

global social responsibility and 

sustainability. 

SAMAGAM – The Business Talk Series 

 
IIM Ranchi organised a virtual business talk 

series with Business Leaders across domains like 

Analytics, Human Resource, CSR, Sustainability, 

Economics and Public Policy, Operations, 

Consulting, Entrepreneurship, Finance and 

Marketing. The three-month-long series had 

125+ industry leaders from various strata of the 

corporate world impart their knowledge and 

share their experience with the students of IIM 

Ranchi. Some of the topics which the leaders 

took up were: 

• Mr. Peeyush Gupta, VP- Sales and 

Marketing, TATA Steel. (Marketing 

Strategies in the Post-Covid World) 

• Ms. Sucharita   Singh,   Director   HR, EA 

Sports (How HR has been  reinvented in 

these pandemic times) 

• Mr. Sivakumar S Group Head - Agri and 

IT Businesses, ITC (The New Agriculture 

Acts - Role of corporates in future of 

Indian Agriculture) 

 
 

• Mr. Sriram Venkat, Manager - 

Marketing Analytics, Google (Big Data 

Analytics demystified) 

•  Mr. Amit Golia, CBO, SBI Capital 

Securities (Revolutionary mode of SIP 

for Stock Investments) 

• Dr. Ankur Chaturvedi, Head of 

International Supply Chain and 

Projects Emami  Group 

(Development vs Conservation- A zero 

sum game) 

• Mr. Manash Bhattacharjee 

eCommerce Head of Product 

Management and Product Design 

Pepsico (Disruptive Intrapreneurship- 

Key to Innovation) 

• Ms. Ria Bakshi , Manager-Finance for 

Sustainability, Olam International 

(Multi Capital Accounting: Bridging the 

gap between Finance & Sustainability) 

• Mr. Parikshit Choudhury, Chief Business 

Officer, MakeMyTrip (Strategies for 

Business Process Improvement (post-

COVID) 

• Mr. Vaibhav Jain, CFA, Partnert, 

Edelweiss Capital (Asset and Wealth 

Management) 

• Mr. Nitin Bawankule, President Ad 

Sales, Disney Star TV Networks (Trends 

in Digital Economy in India) 
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Digital     Growth      Story:      New 

Opportunities through Digitization 

in eCommerce, Education and 

Healthcare) 

• Mr. Manish Sharma, Director, PwC 

(Asset and Wealth Management 

Fusion of Technology and policy-

making: The future of India) 

• Mr. KV Dipu, President & Head of 

Operations and Customer Service 

Bajaj Allianz General Insurance 

Company (Use of Digitization in 

Insurance Operation) 

• Mr. Krishna Kant Jha Associate 

Director and Team Lead, KPMG 

(Investing in India's Youth and 

reaping the dividends - Long term 

plans for India) 

• Mr. Ganesh Vaidyanathan, Senior 

Vice President - Head of Group 

Commercial & Operations, 

Vodafone (Campus to Corporate) 

• Ms. Naveen Jaiswal Founder & 

Head - Research & Development 

Vehere (Startup Plunge - How Not 

to Die Early) 

• Mr. Sunil Kumar Nandamudi 

Director, RBS Foundation India, 

Royal        Bank        of        Scotland 

• 

(Sustainable Development) 

Ms. Mansi B Sanghavi, 

Axis Bank (Demystifying 

Management) 

AVP 

Product 

• Mr. Rajneesh Jain, 

Reliance Jio infocomm 

CFO, 

(India’s 



21 | P a g e 

 

 

   

Great scientists and inventors have always been 

significant contributors to our journey towards 

a sustainable future. At UNGC PRME, we 

launched an initiative to honour the Nobel 

Laureates 2020 for their tremendous 

contribution to the goal of sustainability. 

From 9th October 2020, we ran this initiative to 

18th October honouring Nobel prize winners 

from various fields such as Harvey J. Alter, 

Michael Houghton and Charles M. Rice from 

Physiology/medicine, Emmanuelle Charpentier 

and Jennifer A. Doudna from Chemistry etc. 

The objective of this initiative was to honour the 

great scientists on their contribution towards 

sustainability goals and keep our students 

abreast with the latest 

developments happening in various fields of 

science that will make our planet a better place 

to live. 

KEY INITIATIVES 

NOBEL LAUREATE SERIES 

PRINCIPLE ALIGNMENT: Purpose & Value 
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UNSUBSCRIBE THE CARBON 

PRINCIPLE ALIGNMENT: Purpose 
 

UNGC-PRME launched an initiative to reduce the 

digital carbon footprint that we are casting. On 

29th October 2020, we launched the 

campaign  for awareness  on  the carbon 

emission occurring due to junk mails.  

 

The students were asked to delete their old junk 

mail. Afterwards, they could check how much 

carbon emission they have prevented due to 

their awareness. 

 
After our initiative "Unsubscribe the Carbon'' we 

had received a tremendous response from the 

entire IIM Ranchi fraternity. The event was 

successful, and we were able to reduce 18,020 

kgs of carbon emissions together due to the 

initiative and the collective efforts taken by the 

IIM Ranchi fraternity. 
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TOASTMASTERS MEET 

PRINCIPLE ALIGNMENT: Partnership 
 

UNGC-PRME, in collaboration with 

Toastmasters (IIM Ranchi Chapter), delivered a 

talk on sustainability and its practices. It was 

conducted on 25th March 2021. The topic was 

“Sustainability and Managers”. 

Sustainability and Managers were all about how 

we, as future managers, can take up small 

actions to bring in changes that we want to see. 

It only takes the zeal to take up action, 

implement it, and work towards sustainable 

organisations. Three of the UNGC-PRME 

members actively participated in the event. 

Toastmaster of the event Dohrati conveyed the 

same message through the theme 

“Sustainability and managers”. They were 

followed by the speaker Shravan and Table 

Topic speaker Anurima. 

By a collaborative effort with Toastmasters, 

UNGC- PRME was able to serve its purpose of 

spreading awareness to create responsible 

managers for the future. 
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YEAR-LONG SOCIAL MEDIA 

CAMPAIGN 

PRINCIPLE ALIGNMENT: Purpose 
 

The academic year 2020-21 witnessed 
engagement across all the four platforms – 
Facebook, Instagram, Linked In and Twitter. 
Along with the yearlong activities and 
initiatives, we continued our online campaign 
to promote awareness of sustainability. 

 

Posts about the importance of World Habitat 
Day (7th October), World Mental Health Day 
(10th October), World Food Day (16th October), 
UN World City Days (31st October), World 
Toilet Day (19th November), International Day 
for Elimination of Violence against Women 
(25th November), International Day of Person 
with Disabilities (4th December), World Soil Day 
(5th December), World Energy Conservation 
Day (15th December) were shared to create 
awareness. 

 
Besides this, all of our events throughout the 
year, such as Nutriwizard, Joy of Planting, 
Sustainverse etc., were actively promoted on 
social media platforms. 
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DIL SE DIWALI 

PRINCIPLE ALIGNMENT: Purpose & Value 
 

UNGC-PRME IIM Ranchi launched the initiative 

Dil Se Diwali to help local street vendors boost 

their sales. UNGC PRME members noticed that 

local vendors suffered financially due to the 

pandemic situation. To support these vendors, 

UNGC PRME took the opportunity of the festive 

Diwali season (10th November 2020 to 17th 

November 2020) and encouraged everyone to 

go vocal for local. SDG #8 (Decent Work and 

Economic Growth) was addressed through  this 

initiative. 

 
The initiative entailed encouraging everyone to 

buy their Diwali essentials from local street 

vendors. To further spread awareness, 

participants were encouraged to share their 

shopping stories on their social media handles 

with the hashtag #DilSeDiwali. Nurture India, 

our initiative partner, provided gift coupons to 

all our participants as a token of appreciation. 

 
The initiative saw appreciation and 

participation from a large number of IIM Ranchi 

students. People from different colleges and 

corporates also came forward to support the 

initiative. UNGC PRME successfully garnered 

appreciation from the Ministry of Textile, 

India's official Twitter handle, for driving this 

initiative. 
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NUTRI WIZARD 

PRINCIPLE ALIGNMENT: Purpose & Value 
 

UNGC PRME IIM Ranchi organised an online 

event, Nutri Wizard, a healthy cooking 

competition to address Sustainable 

Development Goal #3 (Good Health and Well- 

Being) 

The participants for Nutri Wizard were asked 

to cook a healthy meal and upload a picture or 

video of their dish on their social media 

handles, mentioning the ingredients used by 

them. The event was successful in garnering a 

large number of participation from IIM Ranchi 

students. People from other colleges and 

corporates also came forward to participate in 

the event. 

Three winners were selected based on the 

number of calories present in their ingredients 

and the amount of energy saved while 

preparing the dish. As a token of appreciation, 

our sponsor for the event, Radiategreenergy, 

gifted our winners Amazon Gift Cards. 

The main objective of this event was to spread 

awareness about the benefits of a healthy 

lifestyle and nutritious food. The event also 

tried to focus on using renewable and cleaner 

means of energy while preparing daily meals. 
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PARIVRIDHI – CASE STUDY 

COMPETITION 

PRINCIPLE ALIGNMENT: Partnership and 

Dialogue 

Parivridhi is the flagship event of the United 

Nations Global Compact - Principles for 

Responsible Management Education Steering 

Committee at the Indian Institute of 

Management Ranchi. 

 
This year, “Parivridhi 3.0 - On the Spot Case 
Competition on Sustainability” was organised 
in collaboration with SBI Foundation. 

 
This competition aimed to provide future 
managers with an opportunity to understand 
the real-life challenges existing in society and 
provide innovative and sustainable solutions 
feasible for implementation at the ground level. 

 
The competition had two rounds. Round 1 was 
a “Quiz,” the questions of which was related to 
the 17 SDGs. The top 6 teams went to Round 
2, in which they had to solve a case study, 
shared by our knowledge partner SBI 
Foundation’s Youth for India, encircling SDG #8. 
Solutions presented by all teams were unique 
and innovative in their own ways. Each 
presentation was followed by a “Question and 
Answer Session”. 

 
The competition saw the participation of 
around 112 teams of bright students from 
India's top Business Schools. 
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SUSTAINVERSE - WEBINAR 

SERIES 

PRINCIPLE ALIGNMENT: Partnership and 

Dialogue 

Sustainverse is the Sustainability and 

Responsible Management Education Webinar 

Series of UNGC PRME, IIM Ranchi. These 

webinar series aim to instil a sense of 

awareness and responsibility about sustainable 

practices in the minds of future managers and 

business leaders. 

This year, on the first season of Sustainverse, 

the online webinar sessions saw a fruitful 

exchange of ideas and insights among the 

speakers and bright students of IIM Ranchi. 

There were constructive discussions about the 

current sustainable techniques followed in the 

industry and the way forward for sustainable 

businesses. 

UNGC PRME IIM Ranchi was honored to host six 

eminent speakers from distinguished firms like 

SBI Foundation, ICICI Foundation and JSW 

Foundation, to name a few. The speakers shed 

light on a wide range of topics encircling 

sustainability for developing businesses and 

society as a whole. The sessions helped the 

junior batch to envision themselves as 

sustainable managers of the future. 

‘
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WALKATHON 2021 

 
PRINCIPLE ALIGNMENT: Partnership 

 
 

UNGC-PRME IIM Ranchi in association with 

AGON-RUSH (the management, cultural and 

sports festival of IIM Ranchi) Organizing Team, 

organised "WALKATHON 2021" from 5th 

February 2021 to 7th February 2021. The event 

aimed at raising awareness about Transgender 

Rights and fight the social stigma surrounding 

the community. The theme of Walkathon 2021 

was- “Trans Rights are Human Rights: A walk to 

foster Gender Equality”. The Sustainable 

Development Goals that were addressed were 

SDG #5 (Gender Equality), SDG SDG #10 

(Reduced Inequalities), SDG #3(Good Health & 

Well-Being) & SDG #17(Partnership for the 

Goals). 

More than 120 participants registered for the 

event and virtually participated by downloading 

the Google Fit and Vantage Fit applications on 

their smartphones. A virtual leaderboard 

showed their standing, depending on the 

number of steps covered. 

The Chief Guest for the event was Ms Zainab 

Patel, Director- Inclusion & Diversity at KPMG, 

India. The event witnessed a virtual flag-off by 

Ms Zainab Patel. 

Participants also had a choice of donating an 

amount of their choice to our partnering 
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organisation TWEET (Transgender Welfare, 

Equity and Empowerment Trust) Foundation. 

All participants who completed 2000 steps or 

more received a finisher’s medal and an E- 

certificate. The top 100 on the leaderboard 

were rewarded with an additional hamper. 

Participants who donated a pre-decided 

minimum donation amount received an 

additional hamper. The event was in 

partnership with TWEET Foundation (NGO 

Partner), Vantage Circle (Corporate Fitness 

Partner), Vantage Fit (Powering Partner) and 

Srily Foods (Sponsorship Partner). Another 

highlight of the event was the concluding drive. 

All Group D staff of IIM Ranchi were provided 

with food hampers sponsored by Srily Foods as 

an act of goodwill and support to the initiative. 

 



31 | P a g e 

 

 

 

JOY OF PLANTING 

 
PRINCIPLE ALIGNMENT: Values 

 
 

UNGC-PRME, IIM Ranchi, in association with 
Samarpan (CSR Club of IIM Ranchi), organised 
the Joy of Planting program as a part of Joy of 
Giving, a fundraiser for the cause of donating 
something to the needy during the Christmas 
season. 

 

The ‘Joy of Planting’ aimed to facilitate the 
pleasure of buying a sapling and contributing 
towards a sustainable environment. The 
Sustainable Development Goal that was 
addressed was SDG#15 (Life on Land). 

 
Under this initiative, we kept majorly indoor 
plants which would require less sunlight and 
water exposure and, thus, less maintenance 
effort by the students. 

 

Students could get the plants delivered to their 
homes by registering with us and choosing the 
type of plant they wished to nurture. 

 
They also had an option to send a plant to their 
loved ones’ home. UNGC PRME helped deliver 
the plants on their behalf. 

 
We gave the new owners of the saplings advice 
on how to tend to their new family members. 

 

Rich enthusiasm from the IIM Ranchi fraternity 
was observed while adopting plant saplings of 
Jade and Syngonium. These saplings are also 
known to have numerous health benefits. 

It was our pleasure to raise a profit to the tune 
of INR 3440 and contributing the entire profit 
to the noble cause of the Joy of Giving event. 
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EARTH      CROWNICLES      – 

MONTHLY NEWSLETTER 

 
Principle Alignment: Partnership 

 

The monthly newsletter of UNGC-PRME IIM Ranchi 
was first launched in March 2020. The edition, as of 
2021, has sections pertaining to World News 
(interesting news pieces related to various SDGs 
across the globe), Local News @ IIM Ranchi 
(UNGC-PRME Initiatives in the previous month), 
The SDG Fact File Zone (focusing on statistics and 
facts related to one SDG every month), The Fun 
zone which features thought-provoking comics 
related to the    SDGs and Sustainability    Tips     
(simple tips to lead a sustainable life). 

 

New sections have been added to the Newsletter      
since September 2020, which include Know Your 
Hero (a section which features inspiring stories of 
ordinary people leading sustainability initiatives in 
the society), De-Jargonized (simplifying 
sustainability terms for our readers), Corporates in 
Action (business contributing towards a sustainable 
society) and Sustainability Pulse (a regular survey 
which gives an accurate picture of how sustainable 
are our everyday choices, mapped against their 
ground reality). 
 
The newsletter is circulated to all current and 
previous batches of IIM Ranchi (across all 
programs), faculty,  an d ot her  B- schoo ls ,  
including foreign partner institutes of IIM Ranchi. 
The purpose of the newsletter is to sensitise readers 
about the purpose of UNGC PRME IIM Ranchi 
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TENTATIVE LIST OF INITIATIVES FOR THE NEXT SESSION 
 

• Parivridhi (Quiz & Case Study Competition) 

• Walkathon 

• Unsubscribe the Carbon 

• Paper Collection Drive 

• Joy of Planting 

• I2B Sessions (Case Study) 

• AdopThing (Allowing freshers to adopt something to take care of in the campus) 

• Unsubscribe the Carbon (mail deletion drive to reduce carbon footprint) 

• Sustainverse (Series of webinars by sustainability experts) 

• SustainVision (Article Writing Competition) 

• Lead the Change (A sustainability journalism competition) 

• Forum for Sustainability Action (Tie-up with partner institutes for collaborative actions 

to promote sustainability) 

• Menstrual Hygiene Awareness Drive (Promoting the use of eco-friendly menstrual 

hygiene products, like menstrual cups) 

• Monthly Newsletter with newer sections 

• #TransRightsAreHumanRights (continue the theme of Walkathon 2021, and build a 

platform for supporting transgender led businesses/ initiatives) 

• Know Your Campus Hero (a series featuring students of the campus who have adopted 

sustainability practices in their everyday life, aiming to raise awareness and inspire other 

students) 

• A drive to plant Jharkhand’s endangered/ native plant species on the campus to protect 

the regional biodiversity 

• Fundraising Events 

• Unnat Bharat Abhiyan (UBA) Initiatives 
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THE STEERING COMMITTEE MEMBERS 
 

 

  

STEERING 

COMMITTEE 

Dr. Rohit Kumar 
Asst. Professor, IIM Ranchi 

Prof Shailendra Singh 
Director, IIM Ranchi 

Dr. Angshuman Hazarika 
Asst. Professor, IIM Ranchi 
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